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FOR IMMEDIATE RELEASE
Shaw & Todd Wins First Place in BMA-NJ Impact Awards 
May 20, 2008, WARREN, NJ – Shaw & Todd is pleased to announce that they have been honored with three 1st Place awards at the 13th annual Business Marketing Association, New Jersey (BMA-NJ) Impact Awards competition. As the State’s leading awards program for business-to-business marketing, the Impact Awards honor creative excellence and effective communications directly impacting a company’s growth and profitability. Award details are as follows:
· BMA-NJ Websites Category – Nikon Instruments global website. Shaw & Todd designed and created the site specifically to merchandise product and drive sales instead of simply being a repository of information.
· BMA-NJ Poster or Calendar Category – Nikon Instruments Small World 2008 calendar. This calendar recognizes the microscopist as an artist, and through this annual competition, Shaw & Todd is able to extend the reach of Nikon’s brand.
· BMA-NJ Product Booklet, Brochure or Bulletin, 8 Pages or More Category – Nikon Ti brochure. As the product is targeted towards a sophisticated, high-end market, Shaw & Todd designed the Nikon Ti brochure to be feature-rich while reflecting the considerable sophistication of the market.
For almost thirty years, Shaw & Todd has concentrated on business to business advertising; formulating purposeful messages for sophisticated and often complicated products and services. With decades of focused b-to-b marketing experience, and an intelligent understanding of complex technical and scientific marketing, crystal-clear messages and distinct brands are shaped for the products and services of various clients. By taking an analytical approach, Shaw & Todd creates successful strategies and programs for technical marketing communications with investigative research, logical development of methodologies, and detailed implementation. It's this thoughtful process that creates awareness and interest, and ultimately leads to growth and profitability.
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